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Glossary of terms
Asexual: 

A person who experiences little or no sexual 
attraction to others. 

Bi-sexual: 

A sexual orientation that describes a person 
who is emotionally and sexually attracted to 
people of their own gender and people of 
other genders.

Cisgender:

A person whose gender identity and 
assigned sex at birth correspond (i.e., a 
person who is not transgender)

Gay:

A sexual orientation that describes a person 
who is emotionally and sexually attracted to 
people of their own gender.
 

Gender Affirmation Surgery:

Surgeries used to modify one’s body to be 
more congruent with one’s gender identity. 
Also referred to as sex reassignment surgery 
(SRS) or gender confirming surgery (GCS)

Gender Expressions:

A person’s internal sense of being a 
man/male, woman/female, both, neither, 
or another gender.

Gender fluid:

Describes a person whose gender identity 
is not fixed. A person who is gender fluid 
may always feel like a mix of the two 
traditional genders, but may feel more one 
gender some days, and another gender 
other days.

Gender Identity:

The way a person acts, dresses, speaks, 
and behaves (i.e., feminine, masculine, 
androgynous). Gender expression does 
not necessarily correspond to assigned sex 
at birth or gender identity.

Intersex:

A person with sex chromosomes, external 
genitalia, or an internal reproductive 
system that is not considered typical for a 
male or female
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Lesbian: 

A sexual orientation that describes a woman 
who is emotionally andwho is emotionally and 
sexually attracted to people of their own 
gender.

Pan Sexual: 

A sexual orientation that describes a person 
who is emotionally and sexually attracted to 
people regardless of gender.

Queer:

An umbrella term used by some to describe 
people who think of their sexual orientation or 
gender identity as outside of societal norms. 
Some people view the term queer as more 
fluid and inclusive than traditional categories 
for sexual orientation and gender identity. Due 
to its history as a derogatory term, the term 
queer is not embraced or used by all members 
of the LGBT community.

Sexual Orientation: 

How a person characterizes their emotional 
and sexual attraction to others.

Transgender:

Describes a person whose gender identity and 
assigned sex at birth do not correspond. Also 
used as an umbrella term to include gender 
identities outside of male and female. 
Sometimes abbreviated as trans. In India, 
depending on geographic location and language 
different terms are used by the transgender 
community including – Hijra, Kinnar, Aravani etc. 

Transition: 

For transgender people, this refers to the 
process of coming to recognize, accept, and 
express one’s gender identity. Most often, this 
refers to the period when a person makes social, 
legal, and/or medical changes, such as changing 
their clothing, name, sex designation, and using 
medical interventions. Sometimes referred to as 
gender affirmation process.

Transsexual: 

Sometimes used in medical literature or by 
some transgender people to describe those who 
have transitioned through medical interventions
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community. While a majority of these news items 
were in English newspapers, none of them 
featured on the front page. 

The words ‘gay’ or ‘homosexual’ are the most 
generalized terms used to refer to LGBTQIA+ 
persons and issues in the media. For example, key 
words like anti-gay laws, gay sex, gay ruling, gay 
acceptance, gay issues, gay pride, gay community 
etc. come up several times when searching for 
media coverage on the Community.  The reportage 
on other sexual orientations, gender identities and 
expressions are few and far in between.

 "Thane man arrested for killing his eunuch 
lover”,  “Delhi doctor used electric shock on 
homosexuals”, “Techie lured into ‘gay trap’, 
robbed”, “Mother’s murder: Girl, her gay lover 
held”. 

Offensive and sensational headlines like these are 
common phenomena when it comes to news 
media coverage on the LGBTQIA+ community and 
issues. A 2017 study by Love Matters India, that 
looked into SRHR reporting of India’s top six 
newspapers (both English and Hindi), found that 
only 3% of the news items pertained to the LGBTQ+ 
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 India #CelebratesTheColorsofLife
 And Embraces The Historic
Judgement
           
https://lifebeyondnumbers.com/lgbt-rights-indi
a-rejects-section-377-celebrate-love/

Bisexual Neuroscientist Wears 
Colorful Turban To Mark Pride 
Month In The US

https://lifebeyondnumbers.com/pride-month-
us-bisexual-brain-scientist-wears-colourful-tur
ban/

In an era where LGBTQIA+ people's lives increasingly 
intersect with mainstream media coverage of 
religion, the economy, health care, politics, sports, 
entertainment, and a myriad of other issues, it is 
their right to have fair, accurate and inclusive 
reporting of their life stories and concerns. The 
mainstream media has an important role as an 
information provider and social model. As the 
primary source of information, the media has a 
strong influence over individuals’ beliefs, attitudes, 
and behaviours, especially for those who don’t have 
wide access to other information or are just 
beginning to shape and form their identities and 
opinions and must be responsible in its reporting. 
There is an urgent need for media coverage on the 
LGBTQIA+ community, that is multi-dimensional and 
reflective of both the diversity of the community and 
the growing visibility of their relationships and lives.

This media tool-kit, draws from our experience and 
interactions with the LGBTQIA+ community and 
media professionals, through the various campaigns 
we have run including the#LforLovecampaign and 
our Press4Change workshops. The toolkit will be an 
evolving document that has been envisaged to 
provide a guideline for media professionals, 
members of the community, allies, campaigns or 
anybody creating narratives on LGBTQIA+ lives and 
concerns.

 Similarly it is also not uncommon for other offensive 
terms like ‘eunuch’, ‘chakka’ etc to be used.  Apart 
from nomenclature, much of the reporting tends to 
focus on theviolence and discrimination faced by 
members of the Community or on life-style 
misrepresentations and sensational defamatory 
rhetorics that feed into stereotypes fuelling 
prejudice and discrimination, while pleasure 
positive stories still remain largely absent from the 
public narrative.

04

w
w

w
.l

o
ve

m
at

te
rs

in
d

ia
.i

n
Media Toolkit
2019



Press Releases and Press Reports

Blogposts and articles
 

 Printed information, education
 andcommunication (IEC) materials
 such as leaflets, posters, and
information sheets

Curriculum and training guides 

Films and still images

 Online messaging including websites,
 social media platform and online
 community forums
 Or for any other form of public
 narrative involving the LGBTQIA+
community

 Use this Toolkit as a guideline
while creating
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Similarly, A person's sexual orientation or gender 
identity status should only be mentioned if relevant 
to the story and not to sensationalise For instance 
in a story regarding a leaking public water pipe 
brought to light by a person who identifies as 
‘lesbian’, their sexual orientation has in fact no 
relevance and can be left out altogether..

Some people may adopt words and terms that are 
generally considered derogatory in an intentionally 
subversive manner, however, these terms are to be 
included only if they are used by the person being 
reported or quoted

Assumptions and Labelling

The ‘discipline of verification’ is the cornerstone to 
good objective journalism. Assumptions often lead 
to non-affirmative reporting and can lead to further 
exclusion of a person/ community in context.In the 
context of the LGBTQIA+ community and persons 
too, it is not safe to assume that someone identifies 
a certain way based on how they present 
themselves.

      Always ASK the person first instead of 
making an assumption and running the risk of 
invalidating their identity. 

‘Mind your Language – 
Re-think the use 
symbolism’
 
Language carries with it the inherent power to 
validate and offer an acknowledgement of 
identities, along with the power to deny it and cause 
considerable harm and humiliation. It is especially 
crucial to be aware of the impact of the language we 
use and the context in which it is being used, when 
it comes to reporting about people from the 
LGBTQIA+ community to make a conscious effort to 
create inclusive and identity affirming spaces within 
popular culture and media. 
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It is important to familiarise yourself with the 
various terms and identities used by the LGBTQIA+ 
community and you will find a glossary of 
commonly used terms at the beginning of the 
document. However, at the same time, as 
mentioned above, in case mentioning someone’s 
gender identity or sexual orientation is necessary, it 
is important to always ask rather than to assume 
one. Be mindful of your language and the way in 
which terms are used. They cannot be used as 
nouns and care must be taken when using them in 
an adjectival form, asserting relevance and 
importance to the story. 

For instance, rather than referring to two people as 
being in a ‘gay relationship’ or as a ‘gay couple’ it 
may suffice to just use the word relationship or 
couple instead. Similarly, when reporting about the 
community, use inclusive umbrella terms like 
‘LGBTQIA+’ rather than ‘the gay community’ or the 
‘homosexuals’. Similarly, constantly keep a check on 
the inclusivity of statements made, particularly in 
headlines and captions – sexual orientations and 
gender identities are a wide spectrum and enjoy 
many expressions and must not be limited to a few 
identities. Additionally, avoid – ‘isms’ that transform 
inclusive terms to seem like reductive whims or 
trends. 

LGBT? LGBTQ? LGBTQIA+

Acronyms can be confusing and often time 
also excluding. The term LGBT was 
historically used to include lesbian, gay, 
bisexual and transgender identities. 
However, over time, to recognize the 
inclusion of other sexual orientations and 
gender identities, the term was expanded to 
add other initials like ‘Q’ for queer, ‘I’ for 
intersex and ‘A’ for asexual. The umbrella 
term ‘ LGBTQIA+’ is most often used now to 
encompass the entire spectrum of sexuality 
and gender. 

Terms, 
Names &
Pronouns
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As with terms, it is also extremely important to refer to the person’s chosen name and their personal pronoun that 
they use to describe themselves. Regardless of what their ‘real name’ or public id may provide. In the case where 
this is not clarified it’s best to stick to neutral terms like them’ instead of ‘he’ or ‘she’.  This is particularly important 
for people from the trans community who may or may not be using their birth names. Further, in keeping with 
journalistic ethics, always ask for permission before disclosing the names, photographs, home or work addresses 
of those who identify as LGBTQIA+ in any form of publication. It is important to recognize that LGBTQIA+ people 
are particularly vulnerable to violence and further discrimination when their personal information is disclosed 
without prior consent. Not many LGBTQIA people are ‘out’ about their sexual orientation and/or gender identity. 
And even those who are ‘out’ only feel safe about it in certain contexts.
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Subject Object Pronoun Pronuciation

They Them Theirs* as it looks

G
en

de
r 

N
eu

tr
al

She

He

Ze

Ze Zir

Xem

Hir Hir

zirs

xyrs

zhee, here, heres

zhee, zhere, zheres

zhee, zhem, zheresZe

Her Hers As it Looks

As it LooksHIsHim
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Breaking stereotypes in 
imagery

Before considering the use of an image always get 
explicit consent and ensure appropriate permissions 
are granted. This is especially important when 
considering use of images of Pride marches even if 
they are available on social media.  It is extremely 
important to use respectful and empowering 
imagery rather than ones that promote stereotypes 
and reinforce cultural clichés.

Moving beyond the Pride 
Flag ?

The flag has been a symbol of community power 
pride using the colours of the rainbow as a token of 
diversity in the LQBTQIA+ community. However, 
more recently the flag has come under criticism by 
people of colour from within the community. Also, 
it is important to move beyond the flag and reflect 
upon the use of more real and relatable imagery 
that is more relevant to the story at hand.
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 Mind your
language

Clarify and Check with the person regarding 
their sexual orientation and gender identity 

Mention the person’s SOGI ( Sexual 
orientation and gender identity ) only if 
relevant to the story

Use terms, names and pronouns chosen by 
the person

Use umbrella terms like LGBTQIA+ when 
referring to the community

Use the term Transgender

Take consent before using any form of 
personal information such as names/ 
pictures/ address/ phone numbers

Use inclusive language and terms

Avoid labelling an activity, emotion, or 
relationship as gay, lesbian, bisexual, or 
queer 

Simply describe the person as being out., 
provided explicit consent to do so has been 
given or the same is a matter of 
valid/verified public record already.” 

Use imagery that is real, relevant and 
relatable to the community. The pride flag is 
an important symbol of the LGBTQIA+ 
community’s fight for their rights – use it in 
context and where relevant and if the 
person/ group in the story as okay with it. 

Assume their sexual orientation and 
gender identity.

Use someone’s sogi out of context or to 
sensationalize the story.

Assume/ Use names and pronouns based 
on other forms of identification.

Use exclusive terms such as 
homosexuals/ gay community/ LGBT.

Not Transgendered.

Publish personal information without 
explicit consent.

Avoid exclusive terms or limiting to only 
one or two identities.
 
Identifying a same-sex couple as "a 
homosexual couple," characterizing their 
relationships as "a homosexual 
relationship,"  or identifying their 
intimacy as "homosexual sex" is 
extremely offensive and should be 
avoided.    

The terms “alleged”/ ‘admitted’ should 
not be used when describing LGBTQIA+ 
identities and relationships. 

Use stereotypical imagery that reinforce 
stigma and discrimination. 
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1
Very often survivors of hate crimes may not be 
ready/ or want to report the crime under the 
threat of further violence. Respect the person’s 
wishes and maintain anonymity when asked 
being extremely careful not to divulge any 
personal information whatsoever

Respond ethically 

3
Very often survivors of hate crimes may not be 
ready/ or want to report the crime under the 
threat of further violence. Respect the person’s 
wishes and maintain anonymity when asked 
being extremely careful not to divulge any 
personal information whatsoeverKeep a check 
on your own hate biases and reserve all 
judgement. Stick to a fair, accurate and 
inclusive reportage of the even and the 
persons concerned to avoid re-victimization in 
anyway. 

Reserve judgement 

4
Always provide a context, particularly to do 
with the discrimination and marginalization 
that is faced by many who are a part of the 
LGBTQIA+ community and its relevance on the 
crime that is being reported. Be socio-culturally 
aware and draw linkages with other social 
markers of discrimination including – caste, 
class, religion, ethnicity etc. 

Provide context 

 Reporting Hate: Respond,
 Respect and Reserve
Judgement

Members of the LGBTQIA+ community often face 
violence and hate crimes due to their sexual 
orientations and gender identities as also their 
sexual expressions. The trans community in 
particular are disproportionately affected by 
violence and often the magnitude of the incident 
is further compounded by a reportage that does 
not respect the identity of the victim/ survivor or 
give a context of the marginalization and 
discrimination they face.  
Some key pointers to remember when reporting 
on hate crimes –
 
• Respond ethically
• Respect 
• Reserve judgement 
• Provide context 

2
Respect 

Believe and report the survivors point of view 
and narration of the event rather than those by 
the police, bystanders, family etc. Similarly, 
respect their identity and report it in clear 
unambiguous terms. 
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Moving beyond hate, to 
create inclusive spaces

In a recent study conducted by Love Matters India, 
on SRHR reporting in mainstream media showed 
that topics related to sexual violence, received the 
maximum coverage . While, LGBTQIA+ issues 
received negligible coverage, these were also a mix 
of stories on violence, discrimination and stigma 
against largely trans people. While it is extremely 
crucial to highlight and report on violence there is 
also an urgent need to cover a wider range of issues 
pertaining to LGBTQIA+ community including rights, 
law and legislation, consent, pleasure and 
relationships, access to (and the denial of) public 
healthcare, and inclusion in popular culture towards 
normalizing conversations around the community 
and the people  . 

Rights, Law and Legislation
 

The fight for equal rights by the LGBTQIA+ community 
has been a long and arduous journey that saw a 
certain level of fruition with two landmark judgements 
by the Supreme Court of India – one that rules the 
application of Section 377 to consensual sex between 
adults as unconstitutional and the other, that declared 
trans people as the ‘third gender’ broadening the reach 
of the fundamental rights guaranteed by the 
constitution to include trans people as well. However, 
there continue to be several gaps in the 
implementation of the judgement while societal and 
attitudinal change remain a long way off. Further, in 
the absence of anti-discrimination laws the biases and 
stigma faced by the community continue. In such a 
situation the mainstream media, through its 
facts-based and rights-based reporting can be the 
movement’s biggest ally. There is an urgent need for 
the media to call out the policy-makers on the 
inadequacies in existing lawsand continue to support 
the advocacy for more rights-based inclusive 
legislations. 
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LGBTQIA+ Rights in India at a Glance. 

Consensual Sex

Employment Discrimination

Serving in Military

Marriage

Right to change legal 
gender conversation

Decriminalized

No protection

Illegal

Illegal

Legal

conversion therapy Not Banned

Discrimination Legal

Adoption Illegal

Blood Donation Legal
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Consent, Pleasure and 
Relationships

With LGBTQI relationships criminalized until as recently 
as 2018, it is no surprise that a large proportion of the 
reportage around them continue to be negative stories of 
either violence or heavily biased and judgemental pieces 
on the individuals themselves. However, it is important to 
contextualize and build a narrative around these 
relationships as we would for any other – with dignity and 
respect. LGBTQIA+ individuals are as capable of being in 
consensual, pleasure positive and long lasting 
relationships as cis-gender and heterosexual/ straight  
persons. It is important to debunk the myths around 
these relationships as they are often reported to being 
‘frivolous’, ‘non-consensual’, ‘not normal’, ‘unnatural’ etc.  
It is important to be responsible while reporting as 
mentioned above and use clear, unambiguous language 
and terms without any biases. At the same time, it is also 
important to acknowledge that due to years of 
stigmatized baggage, LGBTQIA+ people may have 
complicated relationships with their families and 
partners, and must not be pressured into introducing 
journalists to them or revealing their identities.  Note that 
the term “alleged” should not be used when describing 
LGBTQIA+ identities and relationships (such as “alleged 
transgender person”, or “alleged relationship”), which are 
all as real and valid as any other.When reporting on 
LGBTQ families, it is important to treat those families, 
parents, and children with dignity and respect – both 
during the newsgathering process and in the language 
used to tell their stories .

HIV, Public health and the 
LGBTQIA+ community

With close to 2.1 million people living with HIV, India 
has the third largest HIV prevalencein the world, 
while its control and treatment continues to be a 
public health crisis. Access to treatment and services 
for the LGBTQIA+ community is dismal, steeped in 
discrimination and stigma. Men who have sex with 
Men (MSM) and trans communities are often 
considered and reported as being “high risk” groups 
that further increase the magnitude of the level of 
stigma faced by these groups of people while access 
continues to be poor if not worse. A 2016 Lancet 
paper on transgender health in India found that 
two-thirds of trans people had no access to 
treatment for sexually transmitted infections (STIs). 
Only 59% had been referred for HIV testing and 67% 
had not been given proper counselling about 
antiretroviral therapy (ARV). Sensitive reporting of 
the issue can bust myths and reduce misconceptions 
and to a certain extent.

However, public health issues pertaining to the 
community are not limited to HIV alone and there is a 
crucial need for media reportage to focus on other 
important issues that plague the community but 
receive little or no attention at all. These include 
access to non-judgmental and quality healthcare, 
accessible and affordable mental health support 
services, contraception, comprehensive sexuality 
education to prevent STIs and promote healthy- 
pleasure positive sexual behaviour, support and 
medical care for transitioning trans individuals, etc. 
There is also a need for reporting on misconceptions 
regarding LGBTQIA+ people that are rampant within 
the medical fraternity, further propagated by 
out-dated medical college curriculum.
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Tools on reporting on HIV

Get your vocabulary right and 
do not conflate being HIV 
positive with AIDS

HIV transmission is tied to 
specific high risk behaviours that 
are not exclusive to any one 
sexual orientation or gender. 

Do not label any group as 
being a “high-risk group” or 
that the risk of HIV increases 
simply by having sex with 
someone of the same sex. 

Keep your biases in check and 
avoid victimizing a person 
living with HIV.

Respect a person’s anonymity 
and unwillingness to share 
their serological status. 

1
2

3
4

5
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Sports and pop-culture, including popular forms of media such as films, 
social media trends etc. are telling of the larger social structure in which 
they operate.  While films and ads can promote regressive majoritarian 
ideas reinforcing cultural stereotypes, they also have the ability to 
highlight issues and foster inclusivity.  Similarly, Mass Media 
Movements such as ‘Black Lives Matters’ and ‘Me Too’ closer home, 
backed by multiple popular celebrities and sports persons have 
demonstratedtheir potential to not only represent national or state 
identity, but many others: race, gender, class, and even their 
intersections. And when this representation is followed by success, 
there is often emulation. It is important for the media to highlight these 
success stories. While there is a gradual emergence of LGBTQIA+ 
athletes and celebrities there still exists a largely skewed invisibilisation 
of the community and its cause in the pop-culture and sporting 
narrative. It is important to encourage inclusive, positive, non-binary 
reportage of athletes and celebrities without any bias of value 
judgements on their lifestyles and personal choices. Similarly, it is also 
important to recognise that their commitments are primarily to their 
sport/ field and no undue pressure must be laid on them to champion 
the cause for the community . 

While films and ads can 
promote regressive 
majoritarian ideas 
reinforcing cultural 
stereotypes, they also 
have the ability to 
highlight issues and foster 
inclusivity. 

LGBTQIA+ 
representation in 
Popular Culture 
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#LforLOVE

In a Campaign to change the conversation and imagery 
associated with the LGBTQIA+ community and Lesbians 
in particular, Love Matters (India), used the power of 
social media to reach out to the masses to influence 
reigning popular misrepresentations and perceptions.  
The organisation chose to use popular interactive sites 
with non-threatening sharable content to ensure the 
message reaches far and wide. 

It started with initiating an open and positive 
conversation with a lesbian woman.  A move, that 
organically sparked several positive conversations on 
the internet. The campaign, then further evolved to 
showcase a photography series normalizing lesbian 
relationships, populating the internet with positive 
images, in turn creating a positive narrative.  The 
campaign, fits in with the larger tradition of resistance 
using a popular medium of art, such as photography."
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01

Reporting on LGBTQIA+ people/ 
community and/or issues – make 
sure you are offering an unbiased, 
identity affirming and inclusive 
perspective by ticking off the 
following ‘goals’

03

02

03

Check your own biases and leave aside any 
judgement, while constantly ensuring that 
the respect and dignity of the person/ group 
is maintained at al times

Do not make assumptions – on identities, 
facts, relationships etc. Always verify your 
facts. 

Consent is important. Not just for the personal 
information about the individual being 
interviewed/ covered; but also for their 
families/ friends etc whose identities may be 
revealed through the story. 

04
Be attentive of the language you use, and the 
context in which it is used.

05
Avoid further victimization through your 
reporting- Look for stories on the LGBTQIA+ 
community that does not focus on their 
identities as ‘victims’. 

06
Adopt a pleasure-positive approach and 
language while reporting on the LGBTQIA+ 
persons particularly while creating narratives 
revolving around their identities and 
relationships. 

07
Ensure you highlight/usevoices from within 
the community as quotes, reading material, 
artwork, featured images, etc

08
Establish context by examining linkages 
with other social markers of discrimination 
such as caste, class and religion etc. 

09
To increase the visibility of LGBTQIA 
people, look at queer people in business, 
in art, activists, scientists, sports persons.

10
Build a network of members of the 
LGBTQIA+ community and avoid going back 
to the same individuals/ groups for quotes 
repeatedly. 

11
Be an ally; Advocate for equal rights!
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Love Matters India. Website (English 
and Hindi) 

https://lovematters.in/en/sexual-diversity

#LforLove campaign video: 

https://youtu.be/awR2wYPNONE

LGBTQ: What do these terms mean? 

https://youtu.be/_0OV_LEN9Yw

Gender Gyaan: 

https://youtu.be/6SvtRNxjVkw

SRHR News Coverage in India: 
A Quantitative Assessment by Love 
Matters India
 
https://drive.google.com/file/d/13KGi1hFgw7si3ui544
YzBYCoVhFfq9ly/view?usp=sharing

Useful Resources
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augmented reality for social impact in the SRHR field. 

This media toolkit is part of the Rights, evidence, action (REA) 
program at Love Matters. 

Rights, evidence, action – amplifying youth voices (REA) is a 
three-year programme (2016-2019) supported by an 
AmplifyChange strategic grant. The REA programme works at the 
intersection of digital media, sexual and reproductive health and 
rights (SRHR), and advocacy to influence attitudes, social norms 
and policies in favour of the SRHR of young people, including LGBT 
youth, in Kenya, Nigeria, Uganda and India.
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